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Buitch Cassidy
Supplies the Wine
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- Fff They may be the perfect wines to go
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with chips and Newman’s Own salsa
or with pasta and Newman’s Own
sauce. Paul Newman’s company,
which has donated all profits for
educational and charitable purposes
through the Newman’s Own
Foundation for the past 25 years,
has added wines to its line of
products.

There is a crisp, citrusy 2006
chardonnay with a hint of

- J cardamom in its bouquet, and a
Fred R. conradThe new vork Times FEfr@shingly clean finish. The 2006
cabernet sauvignon has bold fruit balanced with acidity and
suggestions of licorice and spice. Both are good, all-purpose
table wines, and each label features Mr. Newman’s face and a
hat that he wore in “Butch Cassidy and the Sundance Kid.” One
shows a derby, the other a cowboy hat.

The wines are made by Rebel Wine Company in St. Helena,
Calif., and sell for about $16. They are available now in
Connecticut and a number of other states. New Jersey will be
added this month and sales in New York are to begin on April 1.



